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Subject:

Reduction of conversion rate in the SMS marketing campaign from 8% to 3%

No. Funnel Steps Test Stage | Campaign Stage | Description
1 | Number of users 1000 3000
2 | Number of vouchers used 80 90
3 |Incentive 50,000t 50,000 t
4 | Campaign duration 1 Week 1 Week
5 Conversation rate 8% 3%
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